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By Stuart Danker

Eteract and eSynchrony are at the 
forefront of Malaysia’s online dat-
ing scene, cutting a piece of an 
industry worth RM13.2 billion 

globally, according to IBNLive and The 
Telegraph. These platforms were launched 
under Lunch Actually, Asia’s first lunch 
dating company.

Its founder and CEO Violet Lim said that 
lunch dating has always been around in 
Western countries, but not in Malaysia. 
That was where she pulled the inspiration 
to fill the gap in this niche. 

“Lunch is an appropriate date and it’s 
a great way to get to know somebody 
without the added pressure of worrying 
about awkward goodnights,” Lim said 
in her interview with MALAYSIA SME®.

According to Lim, Eteract is an online-
based speed dating service launched a 
few years after Lunch Actually took off. 
It caters to the younger market, allowing 
users to interact with others from the 
convenience of their own home.

Too much work, too little time
Holding the middle ground between 
Lunch Actually and Eteract is eSynchro-
ny. “eSynchrony is interesting because 
it combines the traditional online dating 
aspects, while having the option to set 
offline dates when users mutually match 
each other,” Lim said.

What sets this company apart from other 
online dating companies in the country 
is its priority in safety and the personal 
touch it provides. In-depth consultations 
are frequently carried out and consultants 
are on-hand to personally set up dates 
between interested parties.

Safety and integrity are major concerns 
for Lim. Every profile in Eteract is screened 
to ensure legitimacy, eSynchrony has a 
compulsory phone screening process, 
and Lunch Actually consults its members 
on a face-to-face only basis. These steps 
help reduce the amount of scams or fake 
profiles prevalent in online dating.

“We make sure to look through every 
picture in all our websites to remove fake 
or offensive pictures,” Lim said. With 
a 40-strong staff, Lim is well-equipped 
to handle the many functions of the 
company.

Lunch Actually was established in Sin-
gapore in 2004, before expanding into 
Malaysia in 2005, and Hong Kong in 2008. 
“Being established in Malaysia for almost 
a decade has given us the technical know-
how and the credibility to compete in this 
field,” Lim said. Eteract was launched in 
2007 and eSynchrony got off the ground 
in 2010.

These companies provide a full spec-
trum of online dating and matchmaking 
services for utilisation. They also help  
Lim find working professionals a match 
at an age where marriage is often bumped 
down the list for other priorities.

The mean age of marriage for women 
has risen from 25.1 years in 2000 to 25.7 
years in 2010, according to the Malaysian 

Leveraging on technology to fi nd love
As Valentine’s Day rolls around the corner, MALAYSIA SME® 
takes a look at a company that creates harmony between 
ICT, business and love

Department of Statistics. One of the fac-
tors that could be causing this delay in 
marriage is the increase in working hours 
over the years.

Lim had a similar thought on the matter. 
“With more demanding careers and more 
time spent in the office, single profes-
sionals rarely have the time to socialise 
anymore. Our business plan was to cater 
to this need, giving them the chance to 
meet people outside their social circle,” 
she said.

“So far, our system seems to be working. 
We have set up around 30,000 dates and 
85% of our matches were rated as good or 
excellent. I also estimate our company’s 
membership figures to be around the 
100,000 mark,” Lim said.

The current demographics of Lunch 
Actually members comprise working 

professionals aged 22–40 and are verified 
singles. “We follow a very strict rule of 
accepting singles only. We don’t even 
allow separated spouses to register as it 
wouldn’t be fair to their partner,” Lim 
said.

Lim mentioned a growing trend of di-
vorcees using online dating services. With 
divorce rates rising to 0.22% in 2010 com-
pared to 0.13% in 2000 according to the 
Malaysian Quality of Life Index (MLQI), it 
is not surprising. Lim also noticed a surge 
of younger people signing up.

“For trends within the online dating 
industry itself, there is a shift starting 
towards mobile-dating apps. It appeals 
to the younger crowd. New apps are con-
stantly being put online, which increases 
the penetration rate into the mobile mar-
ket,” Lim continued.

Lim is no stranger to technological 
trends. ICT plays a vital role in her busi-

nesses. Eteract and eSynchrony depend 
on online concepts of the industry, while 
Lunch Actually employs a system called 
Soulseek, an algorithm that finds matches 
based on a set of qualities which is con-
stantly improved by clients’ post-date 
feedback.

When asked about the companies’ pro-
motional activities, Lim said that they 
applied a lot of above-the-line advertis-
ing when they first started, but has since 
started doing more collaboration with 
relevant parties.

“My husband and I have been very 
happy with the business decisions we’ve 
made. A few years back, we brought in 
some new investors, and everything has 
been good in that area. We still own the 
majority of the company,” Lim said.

Besides dating services, Lim has also 
ventured into writing and self-published a 
book titled Lessons From 15,000 First Dates, 
followed by a Chinese translated version 
called Dating The One. She printed a few 
thousand copies, describing the books as 
a supplement to her business rather than 
a revenue generator.

“I can only reach so many people 
through Eteract, eSynchrony and Lunch 
Actually. The books are a way for me to 
touch more lives. For example, I had a 
friend say that he lent a copy of the book 
to his friend in South Africa. It’s humbling 
being able to affect a person’s life a thou-
sand miles away!” she said. 

Lim said that the other extension of her 
company is her personal blog. “Having 
the freedom to write what I usually can’t 
on a corporate blog gives a more personal 
touch to the business, and my customers 
who read it can feel like there’s someone 
real behind the business.”

With an annual growth of at least 
20% since its inception in 2004, Lunch 
Actually is not showing any signs of 
slowing down. “While I’m happy with 
the company’s growth, my main pri-
ority is helping people, and I hope I 
can continue doing what I love,” Lim 
concluded.  MSME 

Lim (right) and husband Jamie Lee, 
founders of Lunch Actually

Books published by Lim that cater to the female market
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the online dating in-
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the mobile market.
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